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Reena Mehta College has been offering wide range 
of programme at graduate level, all of which are 
affiliated to University Of Mumbai. Our programme 
include Bachelors of Commerce (B.Com), Bache-
lors of Arts (B.A), Bachelors of Commerce in 
Accounting and Finance (B.A.F), Bachelors of 
Management Studies (B.M.S), Bachelors of Bank-
ing and Insurance (BBI), Bachelors of Mass Media 
(BAMMC) and Bachelors of Science in Information 
Technology (Bsc.IT)), Bachelors of Science (B.Sc), 
Bachelors of Science (Data Science), and Bache-
lors of Science in Hospitality Studies

College of commerce and Management studies 
was established.

P.G Courses: M.Com in Advance Accountancy, 
M.Com in Business Management, M.Com in 
E-Commerce

The Vision of the institute is to be one of the best 
colleges in Mumbai and Thane at Graduate Level.

In 2002-03 the trust got permission from Mahar-
ashtra board to run Reen Mehta Junior College of 
Commerce and Science. In 2003-04 Reena Mehta 
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HOTEL
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FASHION
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INTERIOR
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Business Economics - II

Management
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Markets
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(Management Application)

(Indirect Taxes – I)

Indian Economy (Economics – III)

Indirect Taxes – II
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To consider the recommendations made by the Ad-hoc Board of Studies in Mass Media at its meeting held on 
26th April, 2019 vide item No.- 1 and forwarded through the I/c. Dean, Faculty of Humanities to revise the syllabus 
of B.A in Multimedia and Mass Communication (BAMMC/BMM) - Sem I and II (CBCS) as per appendix and the 
same be brought into force with effect from the academic year 2019-20.
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2. Advertising and Marketing Research

3.1 Corporate Communication & Public Relations

3.2 Computers & Multimedia – I

3.3 Film Communication – I

3.4 Introduction to Photography

3.5 Media Studies

3.6 Electronic Media – I

4.1 Media Laws & Ethics

4.2 Mass Media Research

4.3 Film Communication-II

4.4 Electronic Media-II

4.5 Writing & Editing for Media

4.6 Computer Multimedia II
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Electronics

Mathematics

Data Structures

Enterprise Networking
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BACHELOR OF SCIENCE 

Bachelor of Science (B. Sc) is an undergraduate 
degree course usually of three years duration. It 
is one of the most popular course choices 
among Science students after Class 12. The 
course is considered as a foundation course for 
students who want to make their career in the 
field of Science.

Students can choose to pursue a General BSc or 
BSc (Honours). The course is most apt for 
students who have a strong interest and back-
ground in Science and Mathematics. The course 
is also beneficial for students who wish to 
pursue multi and inter-disciplinary science 
careers in future. After the completion of a BSc 
degree, candidates can opt to pursue a Master 
of Science (M. Sc) or even secure admission in a 
professional job-oriented course.

The B. Sc programmes are generally of three 
years duration. The pedagogy of B. Sc 
programmes is a combination of theory and 
practical lessons. The B. Sc curriculum includes 
practical lessons which carry a considerable 
amount of weightage. To pass a semester, 
students need to pass both the theory as well 
practical exams.

The Institute offers B. Sc programme - General 
or Pass. The B. Sc General programme provides 
basic knowledge of the all major Science 
subjects to the students and includes both the 
theoretical and practical components.

The Institute offers B. Sc programme - General 
or Pass. The B. Sc General programme provides 
basic knowledge of the all major Science 
subjects to the students and includes both the 
theoretical and practical components.

Eligibility:

Students passing S. Y. J. C. (Std. XII) with 
Science.

Duration of Course:

Duration of Course:

F.Y.B.Sc.

OR

OR

OR

This course shall be a full time course. The dura-
tion of course will be six semesters spread over 
there years.

Students from other State (eligibility) are 
required to have ENGLISH as a compulsory 
paper at H.S.C. level.

Group A

Physics (2 units)

Chemistry (2 units)

Mathematics ( 2 Units)

200 marks

200 marks

200 marks

Group B

Botany (2 units)

Chemistry (2 units)

Zoology (2 units)

200 marks

200 marks

200 marks

Group C

Mathematics (2 Units)

Statistics ( 2 Units)

Computer Science ( 2 Units)

200 marks

200 marks

200 marks

Group D

Chemistry  ( 2 Units)

Mathematics  ( 2 Units)

Computer Science ( 2 Units)

200 marks

200 marks

200 marks
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Compulsory course

S.Y.B.Sc.

Group A

Mathematics(3 units)

Chemistry (3 units)

300 marks

300 marks

Group B

Zoology (3 units)

Botany ( 3 Units)

300 marks

300 marks

Group C

Statistics (3 units)

Mathematics (3 units)

Botany

Chemistry

Zoology

Mathematics (SFC)

Computer Science

300 marks

300 marks

600 marks

600 marks

600 marks

600 marks

600 marks

6 units

6 units

6 units

6 units

6 units

1

2

3

4

5

Group D

Computer Science (3 units)

Mathematics (3 units)

300 marks

300 marks

Foundation Course (I and II)

Compulsory course

T.Y.B.Sc.

Foundation Course (I and II)

Students have to choose one of the following subjects, which they have offered at F. Y.  & S. Y. levels.
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Hotel Management has become one of the most 
popular hospitality and travel specialization 
opted by students who are planning to study a 
professional course immediately after complet-
ing their Class XII. What makes this one of the 
most sought-after courses is the wide array of 
opportunities available in the hospitality industry 
in India and abroad. Moreover, it is one of the 
few professional courses that can be pursued by 
students from any stream (Arts, Science, and 
Commerce).

However, the growing number of students in 
hotel management courses is making the 
scenario competitive compared to previous 
years. Hence, pursuing the right courses and 
undergoing the right kind of training is required 
to sail through promising jobs in this sector.

Hotel Management course is intended to train 
students in different fields of the hospitality 
industry. Pursuing this course opens up a pletho-
ra of opportunities for students in top multina-
tional companies catering to the food and bever-
age industry as well as in hotels, hospitals, 
airlines, and cruise lines. 

After successful completion of a hotel manage-
ment course at the undergraduate level, one can 
opt for further studies and go on to pursue 
Masters in this field or even an MBA in Hotel 
Management.

Apart from the conventional syllabus, the faculty 
takes the utmost care to develop the communi-
cation skills and interpersonal skills of a student. 
He or she is groomed to develop a polite demea-
nor that is a must for hospitality management 
jobs.

The Institute is affiliated to University of Mumbai 
and Approved by the UGC.

Course Awarded

Degree in B.Sc. (Hospitality Studies) awarded by 
Mumbai University.

Duration

3 Year Full Time Degree Course.

Eligibility

H.S.C. or its equivalent with minimum 45% (40% 
for Reserved Category) from any stream

Duration of Course:

B.SC (HOSPITALITY STUDIES)

Subjects
F.Y.B.Sc (Hospitality Studies)

Semester I

Subject Code

USHO101

USHO102

USHO103

USHO104

USHO105

USHO106

USHO107

USHO108

Subject Name

Food Production & Patisserie I

Food & Beverage Service I

Front Office I

Housekeeping I

Rooms Division Management (Practical)‐I

Communication Skill I (English & French)

Information Technology

Food Safety & Nutrition

Semester II

Subject Code

USHO201

USHO202

USHO203

USHO204

USHO205

USHO206

USHO207

USHO208

Subject Name

Food Production & Patisserie II

Food & Beverage Service II

Front Office II

Housekeeping II

Rooms Division Management (Practical)‐II

Communication Skill II (English & French)

Principles of Hotel Accountancy

Principles of Hotel Accountancy
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The examinations shall be conducted at the end 
of each semester.

Each Theory paper and Practical will be evaluat-
ed internally and externally. Internal evaluation 
will comprise 40% and external evaluation 60%.

Examination
Conducted by the Mumbai University

Internal evaluation will be based on class 
tests, assignments, group discussions, 
seminars, quizzes, presentations, open book 
test etc.

The Final/External evaluation shall be an 
examination held at the end of each semes-
ter and shall be of 2 hours duration (for 
Theory)

The semester examination for Semester I to 
Semester IV of all course areas will be 
conducted by the institution/college on behalf 
of the University. The University will conduct 
external theory and practical examination of 
Semester V and Semester VI. The internal 
evaluation (assessment) for all the courses in 
Semester V and Semester VI will be done by 
the institution/college and internal assess-
ment marks and/or grades will be communi-
cated to the university examination section 
before the commencement of theory examina-
tions.

Every student has to undergo Industrial Train-
ing of at least 20 weeks duration either in the 
IIIrd Semester or IVth Semester. The student is 
said to have successfully completed Industrial 
Training when he/she secures a minimum 
grade of ‘C’ on a 7 point scale.

Subjects
S.Y.B.Sc (Hospitality Studies)

I. Scheme of Examination

The performance grading of a student shall be 
on the seven-point ranking system as given 
below

II. Performance Grading

Semester III

Subject Code

USHO301

USHO302

USHO303

USHO304

USHO305

USHO306

USHO307

USHO308

Subject Name

Food Production & Patisserie III

Food & Beverage Service III

Front Office III

Housekeeping III

Rooms Division Management (Practical)‐III

Hotel Accountancy & Cost Control

Hospitality Law &

Management Information System

Semester IV

Subject Code

USHO401

Subject Name

Industrial Exposure Training

Human Resource Management

in Hospitality Industry

Subjects
T.Y.B.Sc (Hospitality Studies)

Semester V

Subject Code

USHO501

USHO502

USHO503

USHO504

USHO505

USHO506

USHO507

Subject Name

Food Production & Patisserie

Food & Beverage Operations Management

Front Office

Housekeeping

Rooms Division Management (Practical)

Corporate English

Environmental & Sustainable Tourism

Semester V

Subject Code

USHO601

USHO602

USHO603

USHO604

USHO614

USHO624

USHO634

Subject Name

Organizational Behaviour (Compulsory)

Strategic Management (Compulsory)
Event Planning, Marketing & Management 
(Compulsory)

Core Elective (Any TWO)

Advanced Food Production

Advanced Food & Beverage Operations 
Management
Advanced Housekeeping

USHO644

USHO654

USHO605

USHO615

USHO625

USHO635

USHO645

Advanced Front Office

Advanced Bakery & Confectionery

Allied Elective (Any ONE)

Revenue Management

Foreign Language (French)

Services Marketing

Financial Management

USHO655 Strategic Human Resource Management
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Grade Marks in % Grade Point

O

A

B

C

D

E

F
(Fail/ Unsatisfactory)

70 and above 7

6

5

4

3

2

1

60 to 69.99

55 to 59.99

50 to 54.99

45 to 49.99

40 to 44.99

39.99 and below

The performance grading shall be based on the 
aggregate performance of Semester Internal 
Assessment and Semester End Examination.

Grade ‘E’: minimum grade on the seven-point 
scale denoting ‘Pass’.

III. Passing Standard

Students will have to obtain a minimum of 40% 
marks in Internal Assessment and Semester 
End Examination independently.

‘Fail’ means grade ‘F’ on the 7 point scale.

‘Pass’ means minimum grade ‘E’ or above on 
the 7 point scale.

A student who passes in the Internal Assess-
ment but fails Semester End Examination of 
the theory paper shall reappear for the Semes-
ter End Examination (called Additional Exami-
nation) in that theory course. In this case his 
/her marks of the Internal Assessment shall be 
carried forward. The grade will be awarded 
after obtaining grade ‘E’ or above in that 
course.

A student who PASSES in the Semester End 
Examination but FAILS in the Internal Assess-
ment of the paper shall reappear for the Inter-
nal Assessment of that course. His/her marks 
of the Semester End Examination shall be 
carried forward, however he /she shall be 
entitled for grade ‘E’ on passing.

The Internal Assessment for students who are 
reappearing will consist of one project of 40 
marks which will be divided into 20 marks for 
the hard copy of the project (10 marks for 
contents and 10 marks for documentation), 10 
marks for the presentation and 10 marks for 
the viva.

IV. Carry forward of the marks in case a student 
fails in one or more Courses

A student shall be allowed to keep terms for 
Semester II irrespective of grades obtained in 
each course of Semester I.

A student shall be allowed to keep terms for 
Semester III if he/she passes each course 
(grade ‘E’ or above) of Semester I and Semes-
ter II. or If he/she fails in not more than two 
courses of Semester I and Semester II taken 
together.

A student shall be allowed to keep terms for 
Semester IV irrespective of grades obtained in 
each course of Semester III. However, the 
student has to pass all courses in either 
Semester I or Semester II in order to appear for 
Semester IV.
A student shall be allowed to keep terms for 
semester V if he/she passes Semester I, 
Semester II, Semester III and Semester IV. or 
He/She has passed Semester I and Semester II 
and fails in not more than two courses of 
Semester III and Semester IV taken together. 
or He/she has passed Semester III and Semes-
ter IV and fails in not more than two courses of 
Semester I and Semester II taken together.

A student shall be allowed to keep terms for 
Semester VI irrespective of grades obtained in 
each course of Semester V.

The result of Semester IV shall be kept in abey-
ance until the student passes each of Semes-
ter I, Semester II, Semester III, Semester IV and 
Semester V.

V. Allowed to keep terms (A.T.K.T.)

There will be one additional examination for 
Semester I, II, III and IV for those who have 
failed or remained absent. Such students will 
be allowed to appear for the examination by 
the Head of the Institution, after following the 
necessary procedures on medical/special 
grounds. This examination will be held 15 days 
after the declaration of results but not later 
than 60 days.

VI. Additional examination
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Grade

Data Science refers to extraction of knowledge 
from large volumes of data that are structured or 
unstructured, which is continuation of data 
mining and predictive analytics. It involves differ-
ent categories of analytical approaches for mod-
eling various types of business scenarios and 
arriving at solution and strategies for optimal 
decision-making in marketing, finance, opera-
tions, organizational behavior and other mana-
gerial aspects. This new field of study breaks 
down into a number of different areas, from 
constructing big data infrastructure and config-
uring the various server tools that sit on top of 
the hardware, to performing the analysis and 
developing the right transformations to generate 
useful results. Data Science is an interdiscipli-
nary field that combines the magic of program-
ming, mathematics and business. Combined 
with Machine Learning, it helps to identify a 
future trend which can be used to derive actiona-
ble insights for creating future impact. These 
skills will help for the role of a Data Scientist. As 
a Data Science aspirant, learner will be empha-
sizing of the knowledge to share from the quanti-
tative analysis to programming concept and 
extended to business intelligence. Data science 
can add value to any business which can use the 
data well. Data Science consists of 3 parts 
namely: Machine Learning: Machine Learning 
involves algorithms and mathematical models, 
chiefly employed to make machines learn and 
prepare them to adapt to everyday advance-
ments. Big Data: Everyday, we are producing so 
much of data in the form of clicks, orders, videos, 
images, comments, articles, RSS Feeds etc. 
These data is generally unstructured and is often 
called as Big Data. Big Data tools and techniques 
mainly help in converting this unstructured data 
into a structured form. Business Intelligence: 
Each business has and produces too much data 
every day. This data when analyzed carefully and 
then presented in visual reports involving 
graphs, can bring good decision making to life. 
This can help the management in taking the best 
decision after carefully delving into patterns and 
details the reports bring to life.

Duration of Course:
This course shall be a full time course. The dura-
tion of course will be six semesters spread over 
there years.

Programme Specific Outcomes

Build a strong foundation of statistics for data 
science.

Eligibility:
HSC or equivalent from any stream / 3 years 
Diploma from MSBTE or equivalent

Use all the features and new updates of Python 
and R for data science.

Perform scientific and technical computing 
using the Python Sci Py package and its 
subpackages Integrate, Optimize, Statistics, IO, 
and Weave.

Gain expertise in mathematical computing 
using the NumPy and Scikit-Learn package.

Gain an in-depth understanding of data struc-
ture and data manipulation.

Understand and use linear and non-linear 
regression models and classification 
techniques for data analysis.

Obtain a comprehensive knowledge of super-
vised and unsupervised learning models such 
as linear regression, logistic regression, 
clustering, dimensionality reduction, KNN and 
pipeline.

Master the concepts recommendation engine, 
time series modelling, gain practical mastery 
over principles, algorithms, and applications of 
Machine Learning.

Learn to analyse data using Tableau and Power 
BI and become proficient in building interactive 
dashboards.

Understand deep reinforcement learning 
techniques applied in Natural Language 
Processing.

Understand the different components of the 
Hadoop ecosystem and learn to work with 
HBase, its architecture and data storage, learn-
ing the difference between HBase and RDBMS, 
and use Hive and Impala for partitioning.

Understand Map Reduce and its characteris-
tics and learn how to ingest data using Sqoop 
and flame.

B.Sc (Data Science) 

Passing Marks – 40%



35
Examination Evaluation Scheme

Attempt any four of the followingQ 20

a.

b.

c.

d.

e.

f.

1. Internal Evaluation (25 Marks)
i. Test: 1 Class test of 20 marks. (Can be taken online) 

ii. 5 marks: Active participation in the class, overall conduct, attendance. 

All questions are compulsory

1.

2.

3.

4.

20

20

5

5

(Based on Unit 1) Attempt any three of the following:Q1 15

a.

b.

c.

d.

e.

f.

2. External Examination: (75 marks)

3. Practical / Tutorial Exam: (50 marks)

SEMESTER I

A Certified copy journal is essential to appear for the practical examination. 

(Based on Unit 2) Attempt any three of the following:Q2 15

(Based on Unit 3) Attempt any three of the following:Q3 15

(Based on Unit 4) Attempt any three of the following:Q4 15

(Based on Unit 5) Attempt any three of the following:Q5 15

Course NameCourse Code Course Type Marks

USDS101

USDS1P1

USDS102

USDS1P2

USDS103

USDS1P3

USDS104

USDS1P4

USDS105

USDS1P5

DSC

DSC

DSC

DSC

DSC

DSC

AECC

AECC

DSC

DSC

02

02

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

100

50

20 750

Descriptive Statistics

Descriptive Statistics Practical

Introduction to Programming

Introduction to Programming Practical

Web Technology

Web Technology Practical

Business Communication and Information Ethic

ICT Practical

Precalculus

Precalculus Tutorials

Practical Question 1

Practical Question 2

Journal

Viva Voice

1.

2.

3.

40

5

5

Practical Question

Journal

Viva Voice
OR

For Tutorial Exam, a paper of 50 marks to be solved

Subject List

Credits
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SEMESTER II
Course NameCourse Code Course Type Marks

USDS201

USDS2P1

USDS202

USDS2P2

USDS203

USDS2P3

USDS204

USDS2P4

USDS205

USDS2P5

DSC

DSC

DSC

DSC

DSC

DSC

AECC

AECC

DSC

DSC

02

02

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

100

50

20 750

Probability and Distributions

Probability and Distributions Practical

Database Management

Database Management Practical

R Programming

R Programming Practical

Environmental Science

Project Presentation on Data Science in Environmental Science

Calculus

Calculus Tutorials

Credits

SEMESTER III
Course NameCourse Code Course Type Marks

USDS301

USDS3P1

USDS302

USDS3P2

USDS303

USDS3P3

USDS304

USDS3P4

USDS305

USDS3P5

DSC

DSC

DSC

DSC

SEC

SEC

DSC

DSC

DSC

DSC

02

02

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

100

50

20 750

Testing of Hypothesis

SPSS Practical

Data Structures

Data Structures Practical

Microeconomics / Principles of Management

Case Studies on Microeconomics

Data Warehousing

Data Warehousing Practical

Linear Algebra and Discrete Mathematics

Tutorials on Linear Algebra and Discrete Mathematics

Credits

SEMESTER IV
Course NameCourse Code Course Type Marks

USDS401

USDS4P1

USDS402

USDS4P2

USDS403

USDS4P3

USDS404

USDS4P4

USDS405

USDS4P5

DSC

DSC

DSC

DSC

SEC

SEC

DSC

DSC

DSC

DSC

02

02

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

100

50

20 750

Optimization Techniques

Optimization Techniques Practical

Big Data

Big Data Practical

E-Commerce and Business Ethics / Fundamentals of Accounting

MATLAB Practical

Algorithms in Data Science

Algorithms in Data Science Practical

Numerical Methods

Numerical Methods Practical

Credits
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20 750

SEMESTER V
Course NameCourse Code Course Type Marks

USDS501

USDS5P1

USDS502

USDS5P2

USDS503

USDS5P3

USDS504

USDS5P4

DSC

DSC

DSC

DSC

SEC

SEC

DSC

DSC

USDS505a

USDS505b

USDS505c

USDS505d

DSC

DSC

DSC

DSC

USDS5P5 DSC

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

02 100

02 50

Artificial Intelligence

Artificial Intelligence Practical

Business Research Methods

Business Research Methods Practical

Data Mining

Data Mining Practical

Campus to Corporate

Project Dissertation

Reinforcement Learning

Marketing and Retail Analytics

Supply Chain and Logistics Analytics

Robotic Process Automation

Data Visualisation with Power BI / Tableau

Credits

Elective 1 (Select Any one of the following)

Compulsory Practical

20 750

SEMESTER VI
Course NameCourse Code Course Type Marks

USDS601

USDS6P1

USDS602

USDS6P2

USDS603

USDS6P3

USDS604

USDS6P4

DSC

DSC

DSC

DSC

SEC

SEC

DSC

DSC

USDS605a

USDS605b

USDS605c

USDS605d

DSC

DSC

DSC

DSC

USDS6P5 DSC

02

02

02

02

02

02

02

02

100

50

100

50

100

50

100

50

02 100

02 50

Machine Learning

Machine Learning Practical

Cloud Computing

Cloud Computing Practical

Internet of Things

Internet of Things Practical

Business Forecasting

Business Forecasting Practical

Financial Analytics

Social Media Analytics

Knowledge Management

Data Security and Compliance

Project Implementation

Credits

Elective 2 (Select Any one of the following)

Compulsory (Project Implementation)
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F.Y.J.C COMPULSORY SUBJECTS FOR ARTS

1.  English
2.  E.V.S
3.  P.T

Subject list

Note:
1.   For optional subject contact college
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Paper 1B (Theory): Furniture Detailing and Sanitary - Pulumbing
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(Visiting Faculty)
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For any Candidate or Student, Placement is the ultimate goal of pursuing a Degree or Qualification, apart from 
education & knowledge At RMC we have not left a single stone unturned in  regards to placing the candidates in 
Internship or Full time Jobs from time to time in reputed organisations.

This year, it has been a booming period for us in terms of tie ups with the industry & various Corporates. We aspire 
to do a lot more of it in the coming years.

- Rahul Mukherjee with Taiseen Patankar 
(Placement incharge at RMC)

5.2 Student Progression 

5.2.1 Details of campus placement during the year 2019 - 2020

On Campus

Name of Organizations
Visited

Number of Students
Participated

Number of Students
Placed

Delta Consultancy Services

ICA

Ujjwal Bharat News

India Infoline Financial Ltd

Pantaloons

Origin HR

Off Campus

Name of Organizations
Visited

Number of Students
Participated

Number of Students
Placed

HDFC Bank 2

1

2

5

10

Websites.co.in

Ujjwal Bharat News

Motilal Oswal

Total

Andromeda Sales & Distributing

Times of India Group

Epicenter Technologies

Bayside Media Pvt. Ltd

Infigo Eye Hospital

Teleperformance

Catalyst talent Management

Manoeuvre

Impact Guru

Three  Star Consultancy

Magic Bus

IMC Ayurveda

Max Life Insurance Pvt. Ltd

Referral Business

Oberoi IBC

Motilal Oswal

Talent Serve India Pvt. Ltd

Bajaj Finserv

Skytech HR Services

Finwizz

Total 975 250

Note: Complete Record has not been maintained.
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